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Welcome to Digital Video Production 1, Semester 1

This class addresses the basic elements and principles of “Commercials & the Public Service Announcements (PSA).”  Please make sure to read all definitions of the vocabulary words before beginning your work. 

The course consist of 2 parts. First, you will learn a brief history of television. Then you will learn a brief history of commercials and PSA’s and why they are produced.  Next, you will apply what you have learned by producing a commercial or PSA. 

You will be graded on the history quiz, your commercial/PSA script/storyboard and the quality of the commercial or PSA you produce, so please work with tactical and technical proficiency in mind. 













Standard 3: Historical and Cultural Context: Understanding historical contributions and cultural dimensions of a given art. 
The History of Television
The television has become such an integral part of homes in the modern world that it is hard to imagine life without television. The boob tube, as television is also referred to, provides entertainment to people of all ages. Not just for entertainment value, but TV is also a valuable resource for advertising and different kinds of programming.
The television as we see it and know it today was not always this way. Let’s take a brief look at the history of television and how it came into being.
Timeline of TV History
Different experiments by various people, in the field of electricity and radio, led to the development of basic technologies and ideas that laid the foundation for the invention of television.
In the late 1800s, Paul Gottlieb Nipkow, a student in Germany, developed the first ever mechanical module of television. He succeeded in sending images through wires with the help of a rotating metal disk. This technology was called the ‘electric telescope’ that had 18 lines of resolution.
Around 1907, two separate inventors, A.A. Campbell-Swinton from England and Russian scientist Boris Rosing, used the cathode ray tube in addition to the mechanical scanner system, to create a new television system.
From the experiments of Nipkow and Rosing, two types of television systems 
In 1923, an American inventor called Charles Jenkins used the disk idea of Nipkow came into existence: mechanical television and electronic television.
Mechanical Television History
to invent the first ever practical mechanical television system. By 1931, his Radiovisor Model 100 was being sold in a complete kit as a mechanical television.
In 1926, just a little after Jenkins, a British inventor known as John Logie Baird, was the first person to have succeeded in transmitting moving pictures through the mechanical disk system started by Nipkow. He also started the first ever TV studio.
From 1926 till 1931, the mechanical television system saw many innovations. Although the discoveries of these men in the department of mechanical television were very innovative, by 1934, all television systems had converted into the electronic system, which is what is being used even today.
Electronic Television History
The experiments of Swinton in 1907, with the cathode ray tube for electronic television held great potential but were not converted into reality. Finally, in 1927, Philo Taylor Farnsworth was able to invent a working model of electronic television that was based on Swinton’s ideas.
His experiments had started when he was just a little boy of 14 years. By the time he became 21, Philo had created the first electronic television system, which did away with the rotating disks and other mechanical aspects of mechanical television. Thus was born the television system which is the basis of all modern TVs.
All the early television systems were black and white, with color television being invented much later on. Since the early invention of television in the beginning of the 1900s, history has seen many firsts in the area of television.
The PSA
Public Service Advertising - A Complete Definition of Public Service Advertising
 Definition:
Unlike traditional commercials, Public Service Advertisements (PSA) are primarily designed to inform and educate rather than sell a product or service. The goal of a PSA is not to make a big sale, but rather to change public opinion and raise awareness for a problem. However, sometimes money is solicited, although usually not for profit.
As long as there have been advertisements, there have been ads for charitable causes, government issues (including war), politics, religion and health & safety issues.
A typical PSA will be for the latter, with topics including:

Safe driving, Obesity, Smoking, Fitness, Education, Gambling, Alcoholism, Safe Sex
PSAs can be seen anywhere traditional ads are seen, including television and radio, outdoor, online, direct mail and in print. Due to the nature of the ads, many insertions are provided at a discount.
The leading producer of these PSAs in America today is The Ad Council. Initially called the War Advertising Council, it is responsible for the content and frequency of the ads that air. At one point, broadcast stations were obligated to provide this advertising space free of charge, but that was ended when deregulation was introduced in the 80s.
However, arguably the most well known and controversial PSAs of the last decade have come not from The Ad Council, but from Truth (masterminded by CP&B). Their guerrilla-style ads and controversial street demonstrations have cut through the clutter to create a powerful message about the dangers of smoking.
Propaganda also comes under the guise of PSA, and although the word has a very negative term these days, it really did start out as neutral information.
It could be argued that the Rock The Vote campaign was a form of propaganda, as many of the artists involved were democrats. The real propaganda though, in the negative sense, is seen not on American airwaves but in places where there is, or was, a fascist dictator in power. The PSAs put out by Hitler and Goebbels leading up to, and including, the 2nd World War, were masterful pieces of misinformation and mind control.
Kim Jong-il is keeping that tradition alive, filling the North Korean airwaves, streets and printed materials with pure works of political fiction.
Although PSAs often get confused with Public Relations, there is a significant difference between the two. While PR can be used to help spread the word about non-profits, PR is widely used by every other form of commercial advertising.

HISTORY OF TV ADS
The very first television ad appeared on July 1, 1941 during a baseball game on a local New York channel. The 10-second ad advertised Bulova watches and cost a mere four dollars; it completely revolutionized television! Due to the overwhelming success of the Bulova advertisement, other companies began to realize that they needed to jump on board with their marketing as well. Businesses like Gimbel’s Department Store, Pan American World Airways, Firestone Tire, and Botany Worsted Mills advertised on television shortly thereafter. By 1948, many additional advertisers were using television spots to reach the large audience that owned television sets. Television's spreading popularity merited the formation of the American Association of Advertising Agencies to regulate commercials. Television was so popular during that era that even the movie studios feared that television would dominate all other media!
The 1950s also brought about significant changes in television advertising. More advertising options became available and companies gained opportunities to sponsor entire programs that showcased their products. Kraft, Colgate, and General Electric were only a few of the companies that took advantage of this trend and sponsored their own shows. Networks began charging more money for these spots, which led to even more changes in the later decades.
Classic TV Ads: different advertisements from the history of TV.
In the 1960s, an executive at NBC revolutionized the television industry by creating a new type of advertisement. He suggested using 1-2 minute spots during television breaks (now known as the commercials of present-day). This was a much more cost-effective way of reaching the masses, and many companies like Tide and Crest seized the opportunity. An hour-long program typically had 9 minutes of advertising, with most commercials lasting 30-60 seconds.
The 1970s opened with the banning of cigarette ads on television. Networks opposed the change because the cigarette companies were a major source of ad revenue, but the ban held. To bring in more advertising money, the networks switched to alcohol companies. The 1970s era also brought about some catchy jingles like Dr. Pepper's "I’m a Pepper, You’re a Pepper".
In the 1980s, television advertising targeted new consumers—children. Advertisements during Saturday morning cartoons were popular, as were shows based on kids' toys (like G.I. Joe and My Little Pony). Commercials also went big budget by hiring major directors to create ads, such as Ridley Scott’s ad for Apple Computers.
By the 1990s there were major changes in television advertising. The typical hour-long program contained up to 19 minutes of advertising space! The development of TiVo caused controversy because of its commercial-skipping capabilities, and advertisers began to vie for viewers' attention by hiring popular actors and characters to star in commercials.
Advertising continues to grow and change. The advent of television on the internet has allowed networks to continue their advertising online. Even though commercials have become shorter and more expensive, they have also become more interesting.



Final:
Contact Mr. Wright and schedule a time to write, shoot, edit and present your two projects.  
[bookmark: _GoBack]Performance Based Assessment (100%):  Brainstorm an idea for a commercial (50%) and a PSA (50%).  You will be responsible for putting together a story board or script for both a commercial and a public service announcement and then shooting, editing, and presenting your work. 

Commercial
Script		- 12.5%
Shooting	- 12.5%
Editing 	– 12.5%
Presenting 	– 12.5%   

PSA
Script		- 12.5%
Shooting	- 12.5%
Editing 	– 12.5%
Presenting 	– 12.5%   
